
10 Ways PR can help your business 
 
If you think that PR is just for big businesses think again.  PR is a tool that can help all 
businesses.  It’s a cost-effective way spreading the word about all the great things you’re doing, 
which will help differentiate your company from your competitors. 
So, how can PR help your business? 
 

1. It’s cost effective 
A press release is a fraction of the cost of an advertisement and can often only be the cost of a 
call or email to the right person. 
 

2. Raises awareness 
PR lets people know that you exist and what you offer.  The more people see or hear about your 
business the more likely it is that you will spring to mind when they require your services. 
 

3. Can improve your reputation 
Everybody has an opinion about companies they encounter whether it be staff, customers, 
suppliers, or investors.  Having somebody work with you on your PR will allow you to manage 
your reputation. 
 

4. It’s good for your bottom line 
PR is less expensive than advertising and the benefits of PR can be much more substantial. 
One good media placement can lead to a substantial increase in sales and growth, and because 
many small businesses have a unique story to tell, they are interesting to the media. 
 

5. Build brand values 
Every business has messages they want to convey to their customers about their product, the 
type of business they are and who they are.  Public relations is ideal for communicating these 
and, over time, helping you build a loyal customer base. 
 

6. Gaining credibility 
Great PR can give your business credibility.  A positive endorsement from a third party in the 
form of a news story generates much more credibility than an advertisement. 
 

7. Builds online reputation 
In a world where more and more news is online, PR can help build your online reputation and 
improve your SEO.  Once the positive press is online, there it will stay, meaning that whenever 
anybody searches for you, they find stories about you. Your business will reap the benefits. 
 

8. Supports other marketing and advertising activities 
PR is a great way of supporting your other marketing activities.  By integrating all your marketing 
you can ensure that consistent messages are being delivered.  If you are running an advert this 
will probably see an increase in people searching for information about your company, so it can 
help to have some positive informative articles out there 
 

9. Can assist in a crisis 
No business wants to be in a crisis but if it does happen PR can help turn it around and ensure 
that you get the right messages out to the public, staff, and your stakeholders. 
 

10. Help you achieve your business goals 
Whether your goals are to increase sales or to raise your profile, PR can help you achieve them. 
 
If you would like further advice or support, then please get in touch.  Email 
sayhello@beckandcallpr.co.uk or visit www.beckandcallpr.co.uk 
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